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Age Group 
Proportion of Trips 2015 

16-24

25-34

35-44

45-54

55-64

65+
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Seaside City Town Rural

Type of Place Visited 
Proportion of Trips 2015 
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Domestic Overnight Tourism  
January-March 

International Inbound Tourism 
Q1 



Inbound Tourism Trips 
by Market Sector - 

Thousands 

Inbound Tourism Spend by 
Market Sector - £ millions 

Domestic Overnight Visits to 
Scotland 

% Change Jan-Mar 2016/2015 
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HOTELS B&B / GUEST HOUSE SELF CATERING CARAVAN & CAMPING 
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