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DOMESTIC TOURISM TIME-SERIES
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PROFILE OF TOURISM IN 2015

Trips Spend VIS
Purpose of Trip 2015 % Change on 2015 % Change on Region of
Proportion 2014 Proportion 2014 Residence 2015. 9% Change on
Total 100.0% -4.2% 100.0% 14.2% Proportion 2014
Pure Hol 53.1% 1.0% 63.1% 19.4%
VFR 28.9% -14.2% 18.9% -1.4% Trips
Business 14.4% -9.9% 15.3% 8.2% GB 100.0% -4.2%
Other 3.6% 66.2% 2.7% 93.5% —_— 48.7% 10.3%
Age Gro up RoUK 51.3% 2.4%
Proportion of Trips 2015 g g, . 16.24 spend
o 25-34 GB 100.0% 14.2%
18.5% 15.1% m 35-44 Scots 35.2% -1.4%
18.2% 45-54 RoUK 64.8% 24.9%
55-64
18.9% o5t

Source GBTS

DOMESTIC OVERNIGHT TOURISM TO SCOTLAND SCOTLAND



REGIONAL PERFORMANCE

Type of Place Visited
Proportion of Trips 2015

42%

NORTH
TRIPS = -4.6%
SPEND = +8.0%

=g EDINBURGH
E} TRIPS = +11.9%
SPEND = +53.2%

27% cLAsSGow ¢
TRIPS = -26.7%
SPEND = -11.3%

e <

EAST
TRIPS = +1.1%
SPEND = +29.2%

19% |

WEST
B TRIPS = -22.3%
12% SPEND = -9.0%

SOUTH
TRIPS = +70.0%
SPEND = +106.9%

Seaside City Town Rural Source GBTS

DOMESTIC OVERNIGHT TOURISM TO SCOTLAND SCOTLAND



INTERNATIONAL TOURISM TIME-SERIES
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INTERNATIONAL MARKETS PERFORMANCE (TOP 5§ MARKETS - 2015)

Trips (thou) Spend (£ millions)
Rank Country of Residence " "

2013 2014 2015 Change 2013 2014 2015 Change

14/15 14/15

1 USA 316 417 409 -1.9% 280 436 391 -10.3%

2 Germany 293 343 323 -5.8% 173 174 175 +0.6%

3 France 193 190 196 +3.2% 99 110 118 +7.3%

4 Netherlands 138 149 157  +5.4% 90 80 76 -5.0%

5 Spain 93 101 146  +44.6% 53 97 105 +8.2%

Source IPS

INTERNATIONAL TOURISM TO SCOTLAND SCOTLAND



SOME OTHER FULL YEAR FIGURES FOR 2015

TOURISM DAY VISITS Tourism Day Visits 2015 % Change
* 124 million trips generating £3.9 billion Trips 124m 2%
* Performance down against 2014. Spend £3.9 bn -22%

Source GBDVS/ VisitScotland Analysis

e 2015 Trips are up against 2013
e 2015 expenditure lowest since 2011

. : : : : o D
Lower fuel price, lovyer inflation and reduced eating ST 2015 % Point
out, shopping contributed to spend drop. Change

 Increase in activities and trips. Hotels 70% 0pp

ACCOMMODATION OCCUPANCY B&B 45% N5

« Occupancy rates have been consistentin 2015 Self Catering 48% +2pp
compared to 2014. Hostels 53% +2pp

. . Holiday Parks 41% -lpp
Revenue per available room (RevPAR) fallen from price RevPAR £67.04 £1.86

increases in 2014 due to Major Event influence. Source SAOS / VisitScotland Analysis

OCCUPANCY AND TOURISM DAY VISIT PERFORMANCE IN SCOTLAND 2015 SCOTLAND



TOURISM IN SCOTLAND - 2016

Domestic Overnight Tourism International Inbound Tourism
January-March Q1
2.5m
2.0m 410.1th
£623m 324.7th

£418m
I I I I :

Trips Spend Trips Spend

w2012 2013 m2014 2015 2016 H 2012 2013 m 2014 2015 2016

Source GBTS / IPS

TOURISM TO SCOTLAND - QUARTER 1/ 2016 SCOTLAND



Domestic Overnight Visits to

TOURISM IN SCOTLAND - 2016 Scotland

% Change Jan-Mar 2016/2015

Inbound Tourism Trips O
by Market Sector - Rest of GB '65'752 O
Thousands -5.5%

m N.America %
OEU15
B Rest of Europe # 58

Scots
| D

23.4%

[ Rest of World

£ 30
r 5‘2\9

Inbound Tourism Spend by
Market Sector - £ millions

23.7%

Holi
oliday | R

-4.5%

Source: IPS Business ;
Inner Ring = Q1/2015 _ 14.0%
Outer Ring = Q1/2016

VFR -11.7%

Spend B Trips

Source GBTS

TOURISM TO SCOTLAND - QUARTER 1/ 2016 SCOTLAND




SCOTLAND'S REGIONAL DOMESTIC PERFORMANCE - Q1/2016

I;IESMt:tggig TRIPS (millions) BEDNIGHTS (millions) EXPENDITURE (£ millions)
Destination: 2015** 2016 %ch 2015** 2016 %ch 2015** 2016 %ch
GB Total 23.598 23.418 -0.76% 58.655 59.840 +2.02% £4,326 £4,368 +0.97%
Scotland Total 2472 2465  -0.28% 6463 7139 +10.46%  £595  £623  +4.71%

North 0.514 0.502 -2.33% 1.465 1.756 +19.86% £135  £197 +45.93%
West 0.947 0723 -23.65% 2.340 1977 -1551%  £213  £120  -43.66%
East 0.825 0950 +15.15% 1.873 2264 +20.88%  £197  £243  +23.35%
South 0227 0312 +37.44% 0.624 1067 +70.99%  £48  £52  +8.33%
Source: GBTS ** Some entries for 2015 may differ from the Q1 2015 report due to changes in regional definitions resulting

from applying the 2009 government boundary definitions to the data during 2015

TOURISM TO SCOTLAND - QUARTER 1/ 2016 SCOTLAND



SCOTLAND'S REGIONAL DOMESTIC PERFORMANCE - Q1/2016

j;fslvtlgl:ggllg Average length of stay (nights)  Average spend per night * Average spend per trip *
Destination: 2015** 2016 %ch 2015** 2016 %ch 2015** 2016 %ch
GB Total 23.598 23.418 -0.76% 58.655 59.840 +2.02% £4,326 £4,368 +0.97%
Scotland Total 2.61 290  +10.96%  £92 £87  -5.14%  £241  £253  +4.87%

North 2.85 3.50 +22.74% £92 £112 +21.94% £263 £392 +49.21%
West 2.47 273 +10.53%  £91 £61  -32.97%  £225  £166  -26.22%
East 2.27 2.38 +4.98% £105 £107 +2.22% £239 £256 +7.02%

South 2.75 342 +24.36%  £77 £49  -3636%  £211  £167  -20.85%

** Some entries for 2015 may differ from the Q1 2015 report due to changes in regional definitions resulting
from applying the 2009 government boundary definitions to the data during 2015

TOURISM TO SCOTLAND - QUARTER 1/ 2016 SCOTLAND

Source: GBTS
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VISITOR PROFILE - MORAY

76% of domestic overnight visitors are Scots residents.
* 57% of domestic expenditure is from Scots residents.

* Average spend per trip =£186

* Topinternational markets are: France / Germany / USA

* Top reasons for choosing to visit include the scenery

and landscape, the history and recommendations.

* The most popular activities were walking, sightseeing,

visiting historic buildings and trying local food.

* Overseas visitors were more likely to visit historic
buildings while UK were more likely to take partin

walking.

WHO VISITS MORAY SPEYSIDE? SCOTLAND




1

Nearly a third of visitors to the
Highlands stayed in a B&B or
guesthouse (45% of overseas

visitors compared to 25%
from the UK), 26% stayed in a

hotel and 15% stayed in self-
catering accommodation
(18% of UK visitors vs. 8%
from overseas). 13% stayed in
a hostel.

VISITSCOTLAND NATIONAL VISITOR SURVEY ANALYSIS

Q KAYAKING AT BOW AND FIDDLE PORTKNOCKIE

SCOTLAND



THE OCCUPANCY SURVEY

Statutory Monitor
Voluntary Participation

Covers Serviced & Non-Serviced

Benefits for businesses
ry - ’l Survey Outputs used for planning,
investment, forecasting & modelling.

Greater levels of participation regionally

the more robust the results.

Q GLEN FIDDICH DISTILLERY STILL ROOM ,DUFFTOWN, MORAY. 3 \
‘ = .

WHAT IS THE SCOTTISH ACCOMMODATION OCCUPANCY SURVEY? SCOTLAND



PROFILE AND MONTHLY REPORTING FORMS FOR OCCUPANCY SURVEY

SERVICED ACCOMMODATION OCCUPANCY SURVEY 2015 é Visit .
COMMISSIONED BY VisitScotiand Scotland

ESTABLISHMENT PROFILE FORM - STRICTLY CONFIDENTIAL CODE

Please complete sections 1 -9 below:

[SECTION 1 — CONTACT DETAILS

OwnsrManagsr: T
Person to ooniact
1 not avove) Fax
Hame of
Emal
Address:
Postoode:

How would you prefer 1o recewe and retum your monthly forma? Enter data using secure online system
Please fick ane box only MS Exce! fle by emal

WS Word form by emas
Hard copy by post

O0O0O00040

ok would you prefer 10 receive and retum your monthiy results ‘Access results using secure onllne system
s tiok ane Dok oniy PIDF 12 oy ema

Hard copy by post
* 0% fies reaute Adose 2 . T a ez ot charge from.

CTION 2 — NUMBER OF ROOMS/BEDS.

ooms: How many of the Tolowing da you have Beds:
avalldle for leting?
U HOW many QUESTS 3N you noMmally 3cCommoaate
= {excluding any exira beds used only occaslonally)™
NUTBE of EXT/300150N3 beds vabie
S e v 2z |

S
ot e s ||

[SECTION 3 - TARIFF

WWNat 15 e MaXmUm (31 you ENargs Per PErSan (Sarng 3 GOUBISMIN MO Tor ben & Dreakfast:
=

##the rate charged Is 2 room only rate, plesse give tat
e meomsesesesn [E ]

3)aunng e peak seacon

During which monsis do you charge peak rates?

15 tNE LA yOU N3VE QPVEN 300WE 3 TOOM F3LE FAMET INEN 3 CNEMDE DET p&rson? ves[] no [

H Yes, how much 6o you charge for breakfast”

FLEASE CONTINUE AT:

TION ¢ OVERLEAF

[SECTION 4 — OPERATING SEASON

1% your sstapesnment open a1 year? v w [

1 No, please giue closure dates: From: bt Tor fet

[SECTION 5 - CLASSIFICATION

Is: your establishment a member of the VisitScotiand Star-grating Scheme? vee [l wod

I8 23, piease Indicate beiow your

star Rating: Type of Accommodation
1sar [ Gusst House [] siotel [] Mt Hotet []
2580 [ ses ] Smai Hotel [] Loage []
3 Stars Famhouse Intemational Resort Hotel Budge! Holel
4stars E Guest Accommedation Country House Hotel H Inn
s [ Toun House Hotel H Restaurant witn Rooms [ ]
nat gracea [ Serviced apatment

[SECTION 7 — GREEN TOURISM BUSINESS SCHEME
5 YOUT eStablEnMEnt 3 member of Green TOUNEM BUSNESS Seneme? ves [ we[]

[SECTION 8 — OWNERSHIPIGROUP MEMBERSHIP

e your estabisnment ouncavyagoup[]  OR  ingependent []
It oamea by 2 group, plesse gve: ame o groug
-CTION 9 — LOCATION/SITUATION
Wners 16 your establenment oateg? waiiana [
1sana [
How Woula you sescrpe i sruaton? -

0
Counirysidenvilage ]

Is It located within 3 National Fark? ves [
Mo [

THANK YOU VERY MUCH FOR YOUR HELP IN PROVIDING THIS INFORMATION CrE =R roR
o e
iy
™ e

SERVICED ACCOMMODATION OCCUPANCY STUDY @ S and”
COMMISSIONED BY VisitScotland al
STRICTLY CONFIDENTIAL Code

ESTABLISHMENT INFORMATION {Please enter information for this month)
The remalinder af the form shauld be compieted anly If
O Fou were gpen fo at eass part of e monn

if your premises were closed all month, please fick

famoer o1 o suslas Max charge this menth tor

‘cutiemun oor|

(IR — e
NOTES ON COMPLETING THE Pleass complete tnese columns only if|
FORM: Numbsr of Numbsr ef Number of capacity differs from your normai
Pene ot e sect e, | D8 | MWOUS | uestsstaying| - nectooma bedspaces or oms
checkingin |  overnight occupied | Noof guesiz you | No of rooms.

@n availablo for use
\When ging dally Sgures, t i nat 1
neceszany tr you s cacuiate e 2
e marth
s se 3
It daky Information s unavalagle, o
cieage mer e manimy toms s
s
5
voursccupancy ez are 7
oz of =
v )
change -for example, becs an
= temporarty out af use, or the 0
uzes penze 1
oy
e tame o me rgntrer |12
3
Fleaze excise chikdrenin cots -
from your gures <
Fieaze naeate cesry any dave
when you were closed far business. 1l
oy aming ‘Gasaz m e rmevant |1
i n
0
2t
z
=
22
2
PLEASE RETURN THE %
COMPLETED FORM 7
28
i)
%
3t
Totals
Looking farward. how confident do you feel about prospects for your levels of|
business for
a) The next 3months? b} The next 12 months2
Very configent weny confaent O

e comaent (] cure commzem [
Notvery comtsent ] Notvery cormcers [
]

Mot ot comtiaznt Nott allcontoent [

SCOTTISH ACCOMMODATION OCCUPANCY SURVEY

SCOTLAND




2015 PARTICIPATION RAT

=] Login ® Language EN V & community

SCOTLAND ESTINATIONS ACCOMMODATION SEE & DX HOLIDAYS

ACCOMMODATION

FIND LOCATION

+ Add aroom

SEARCH >

HOTELS B&B /
(Q\ airbnb Moray 179 SEARCH RESULTS

Dates Check In Check Out 1 Guest v
Room Type @ " Entire home/fat ¥ Private room i Shared room
Filters 197 Rentals - Moray
(€ Enter dates to see full pricing. Additional fees apply. Taxes may be added. Source SAOS /VISItSCOtIand AnalySIS

SCOTTISH ACCOMMODATION OCCUPANCY SURVEY SCOTLAND



OCCUPANCY RATES FOR KEY SECTORS HAVE REMAINED CONSISTENT...
AND SPARE CAPACITY REMAINS?

— —e— —o— ¢

Self Catering Unit Occupancy

. — o B —
B&B Room Occupancy
—--MB&S
—= —— -
—— HIE
Hotel Room Occupancy Source SAOS /
VisitScotland Analysis
2011 2012 2013 2014 2015

OCCUPANCY TIME SERIES FOR MORAY, BADENOCH & STRATHSPEY 2011-2015 SCOTLAND
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SCOTTISH TOURISM PERFORMANCE HAS SHOWN GROWTH

MORAY TOURISM IS A MAJOR CONTRIBUTOR TO THE
BROADER REGIONAL ECONOMY

OCCUPANCY IS A KEY METRIC IN MEASURING TOURISM
PERFORMANCE. SUSTAINED AND CONSISTENT
PARTICIPATION CONTRIBUTES TO AN ACCURATE MEASURE
FOR STRATEGIC PLANNING

IN SUMMARY SCOTLAND | ALBA
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